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Education:  

1990 Ph.D. in Economics, University of Minnesota 

1982 B.S. in Economics (emphasis Mathematics), University of Wisconsin, Madison  

Academic Employment: 

2009-present, James D. Watkins Chair in Marketing 

2012-2015, Associate Dean, Carlson Executive Education Programs 

2001-present, Professor of Marketing, Carlson School of Management, University of 
Minnesota 

2006-2008, Carlson School of Management, Marketing and Logistics Management 
Department Chairperson 

2005-2009, Carolyn I. Anderson Professor of Business Education Excellence, Carlson 
School  

2003-2005, Carlson Professor of Marketing, University of Minnesota,  

1996-2003, Associate Professor in Marketing, University of Minnesota, Carlson School  

1993-1996, Associate Professor in Marketing, University of Chicago, GSB  

1989-1993, Assistant Professor in Marketing, University of Chicago, GSB 

1984-1988, Teaching Associate in Economics, University of Minnesota 1980-1982, 
Tutor, University of Wisconsin-Madison, Athletic Dept.  
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Research in Progress:  

1. Zuhui Xiao, Yi Zhu, Mark Bergen and Mark Zbaracki, “When Half-Truths 
Aren’t Half-Bad: Sale Rep’s Selective Underreporting to Facilitate Market 
Exchange”, submitted to Journal of Marketing Research 
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Research and Teaching Interests:  

Pricing, Channels of Distribution, Supply Chain Management, Marketing Management 
and Marketing Strategy, Agribusiness.   

Teaching Awards:  

Carlson School of Management MBA Teacher of the Year (as voted by the student 
body), multiple years, Outstanding Faculty Member, Business Week’s “Guide to the Best 
Business Schools”, multiple years  

Carlson School of Management Award for Excellence in Teaching, multiple years  

 

 



Executive Programs and Consulting Experience:  

Abbott Laboratories, Afton Chemical, Andersen Windows, American Marketing 
Association, Bayer, Best Buy, Bostik, Cargill, Carlson Companies, Cretex, Daymon 
Associates, Disney, Donaldson's, Dupont, Ecolab, Elanco, Endocardial Solutions, Inc., G 
& K Services, GE Capital Fleet Services, GMAC/RFC, General Mills, Golden Rule 
Insurance, HB Fuller, Hutchinson Technology, Imation, Kemps, Land O‟Lakes, Lingnan 
University (Guangzhou, China), Lintas, Motorola, Medtronic, Minnesota League of 
Cities, NCR, Nike, Northland Insurance Co., Onan Corporation, Patterson Dental, 
Phillips Distilling Company, Professional Pricing Society, Rexam, Roche, Schwann‟s, 
St. Paul Companies, Sysco, Unicon, US Bank, US West, University of Chicago, 
University of Minnesota, Warsaw School of Economics, West Group, 3M.  

Ad Hoc Reviewer for (current or previously):  

Journal of Marketing, Journal of Marketing Research, Management Science, Marketing 
Science, Journal of Consumer Research, Journal of Political Economy, Journal of 
Economics and Management Strategy, Journal of Retailing, Journal of Economic 
Education, Journal of Product Innovation Management, and the Academy of Marketing 
Science. Guest Area Editor for (previously): Marketing Science. Co-Chair (previously): 
American Marketing Association Summer Educators‟ Conference track on Channels of 
Distribution.  

 


